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Abstract

The primary aim of this study is to examine the economic dimensions of the sports industry and the
financial management of sports organizations, explaining key concepts in these areas and highlighting their
importance. This study covers the basic principles of sports economics and the role of financial
management in sports organizations. Topics such as the economic impact of the sports industry, television
rights, sponsorship revenues, and ticket sales will be discussed. Additionally, the strategic role of financial
management in sports organizations, budgeting processes, and revenue-expense management will be
explored. This study is based on a literature review and the evaluation of expert opinions on the topic.
Information obtained from existing academic sources is used to support the basic principles of sports
economics and financial management. The findings of the study show that the economic impacts of sports
economics in the sports industry are significant and increasingly important. Furthermore, it is emphasized
that financial management plays a strategic role for sports organizations, and effective financial
management is critical for the sustainability of organizations. Sports economics and financial management
are crucial disciplines for the successful operation of sports organizations. Correct strategies in these areas
can enhance the financial success of organizations and ensure their long-term sustainability. Therefore, it
is of great importance for professionals in the sports industry and relevant stakeholders to improve their
knowledge and skills in these fields.
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1. Introduction

Sports economics and financial management are two crucial disciplines that examine the economic aspects

of the sports industry and the financial management of sports organizations.

(Yazici, 2020). Sports economics investigates the economic contributions of sports events, the financial
structures of sports organizations, and the economic effects of sports facilities and related sectors.
Furthermore, it covers the impacts of sports on tourism, television rights, and sponsorship revenues. These
studies provide valuable economic data for stakeholders such as sports organizations, governments, media

outlets, and other relevant parties.

Sports economics and financial management are essential for the understanding and development of the
sports industry (Coates & Humphreys, 2007). The proper financial management of sports organizations is
critical for achieving sustainability and long-term success (Fort, 2003). Financial strategies, including

revenue and expense management, play a central role in sports organizations (Késenne, 2014).

Financial management in sports organizations is a critical discipline that ensures the effective use of
financial resources to achieve organizational goals (Taylan & Giil, 2019). This encompasses areas such as
controlling revenues and expenses, creating budgets, making investment decisions, and managing
financial risks. Managing sponsorship agreements, revenue from ticket sales, and the effective use of media
rights revenue are also important components of financial management. One of the dynamics of social
structure, 'profession’ holds an indispensable importance in the functioning of social life. It plays a very
important role in shaping social life, organizing it, forming the hierarchical order, and reproducing society

itself (Sahbudak & Karahan, 2024).

The role of sports economics and financial management is vital for the successful operation of sports
organizations. These disciplines help organizations establish the financial strategies necessary to remain
sustainable, invest, and grow. Moreover, understanding the economic effects of sports and identifying
opportunities in this field provides important tools for stakeholders. Therefore, the knowledge and
effective application of these two disciplines are of critical importance for sports organizations and related

entities.
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2. The Importance and Economic Impact of Sports Economics

Sports economics is a discipline that examines the economic aspects of sports, including the production,
consumption, and distribution processes of sports, as well as its impact on the economy and its role in
economic growth and development. Sports economics helps in understanding the economic dimensions of
sports, which play a significant role in the global economy (Ozdemir, 2018). The economic effects of sports
include employment, revenue generation, and contributions to tourism (Atalay & $ahin, 2021). Sports
directly and indirectly create millions of jobs and generate substantial revenues. This discipline helps to

comprehend the impact of sports on the economy and its contributions to economic growth.
Economic Impacts of Sports:
The economic effects of sports can be summarized as follows:

*Employment: Sports provide direct and indirect employment opportunities. Direct employment includes
individuals working in sports clubs, organizations, and businesses, while indirect employment arises from

the economic activity generated by sports in other sectors.

*Revenue Generation: Sports organizations, including clubs and events, generate significant revenue
through ticket sales, broadcasting rights, sponsorships, and other sources. These revenues are used to

finance their activities.

*Production: Sports can influence production processes, such as the construction of new facilities or the

development of new technologies, which contribute to economic growth.

eTourism: Sports can stimulate tourism, as major sports events attract tourists from around the world,

benefiting the tourism sector.

*Social Benefits: Sports provide social benefits by improving physical and mental health, enhancing social

relations, and fostering community integration.
The Future of Sports Economics:

The future of sports economics is expected to witness further growth due to globalization, the increasing
popularity of sports, and a better understanding of sports' economic value. This growth will enhance sports'
role in economic development.
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The Role of Financial Management in Sports Organizations

Financial management is critical for mitigating risks such as player injuries and performance declines
(Karadeniz, 2017). Managing sponsorships, ticket sales, and media rights is essential for ensuring financial

sustainability (Kiigtik, 2020).

Financial management is the process of efficiently managing an organization's financial resources. In sports
organizations, it is crucial for ensuring that resources are allocated effectively to achieve their goals. Key

roles of financial management in sports organizations include:

* Allocation of Financial Resources: Sports organizations earn revenue from various sources such as player
salaries, transfer fees, facility and equipment expenses, marketing, and promotion costs. Financial

management helps balance these expenses.

*Managing Financial Risks: Sports organizations face risks such as player injuries, performance declines,

economic crises, and political instability. Financial management helps mitigate these risks.

*Monitoring and Reporting Financial Performance: Financial management allows sports organizations to

monitor and report on their financial performance, guiding necessary steps for improvement.
Benefits of Financial Management in Sports Organizations:

*Sustainability: Financial management contributes to the sustainability of sports organizations by ensuring

efficient use of resources.

*Competitive Advantage: It enhances the competitiveness of sports organizations by optimizing financial

strategies.

*Social Benefits: Effective financial management contributes to increasing the social benefits of sports

organizations.
Tools and Techniques for Financial Management in Sports Organizations:

*Budgeting: Budgeting helps sports organizations predict their financial needs and allocate resources

accordingly.

* Accounting: Accounting helps organizations track financial transactions.
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*Reporting: Reporting allows organizations to monitor and communicate their financial performance.
*Risk Management: Risk management helps identify and mitigate potential financial risks.
Revenue Sources in Sports: Television Rights, Sponsorship, and Ticket Sales

Sports play a significant role in the global economy, providing employment opportunities and generating
substantial revenues. Sports organizations earn income from various sources, including television rights,

sponsorship revenues, and ticket sales.

sTelevision Rights: Sports organizations sell the right to broadcast their events. These rights are a
significant source of income for sports organizations. For example, the UEFA Champions League

broadcasting rights for the 2024-2027 seasons were sold for €11 billion.

*Sponsorship Revenues: Sponsorships are a vital revenue stream, where sports organizations provide
advertising and marketing opportunities in exchange for income. Sponsorship revenues often come from

advertising, product placements, and logo rights.

s Ticket Sales: Ticket sales, including match tickets, season passes, and packages, form another important

revenue source for sports organizations.
The Importance of Sports Revenue Sources:

Television rights, sponsorship revenues, and ticket sales are essential for financing the activities of sports

organizations, including player salaries, transfer fees, facility maintenance, marketing, and promotion.
The Future of Sports Revenue Sources:

Sports revenue sources are expected to grow, driven by globalization, increased popularity of sports, and
a better understanding of sports' economic value. This growth will help sports organizations generate more

income and succeed in the global economy.
Strategic Role: The Importance of Financial Management in Sports Organizations
The strategic role of financial management in sports organizations involves the following:

*Setting Financial Goals: Sports organizations must define their financial goals, reflecting their long-term
strategy.
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¢ Allocating Financial Resources: Proper allocation of resources from various revenue streams is necessary

to ensure the sustainability and competitiveness of the organization.
*Managing Financial Risks: Financial management helps mitigate potential risks.

*Monitoring and Reporting Financial Performance: Regular monitoring and reporting of financial

performance help organizations make informed decisions.

Effective financial management provides benefits such as sustainability, competitiveness, and increased

social benefits, ensuring the success of sports organizations.
Budgeting Processes: Financial Planning in Sports Organizations

Budgeting is a critical process for sports organizations, helping them predict future financial needs and

allocate resources effectively. The steps in the budgeting process include:
1.Setting Goals: Financial goals must be aligned with the organization’s long-term strategy.
2.Revenue Forecasting: Estimating future revenues from various sources.

3.Expense Forecasting: Predicting future expenses, including salaries, transfer fees, and facility

maintenance costs.

4.Budget Preparation: Creating a budget that ensures revenues exceed expenses.

5.Budget Implementation: Ensuring the budget is followed and making necessary adjustments.
Benefits of Budgeting in Sports Organizations:

eFinancial Planning: Helps organizations achieve financial goals.

sFinancial Control: Ensures efficient use of financial resources.

*Decision Making: Assists in making better financial decisions.

Revenue-Expense Management: The Key to Financial Success of Sports Organizations

Revenue-expense management helps sports organizations track and manage their income and expenses,

improving financial performance. Key steps in this process include:

e Tracking Revenues: Monitoring all income sources such as ticket sales, sponsorships, and media rights.
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*Tracking Expenses: Monitoring all expenditures such as player salaries and facility maintenance.

*Reporting and Analysis: Regular financial reports help identify areas for improvement and manage

financial risks.
3. Research Methodology

The method employed in this study is a literature review and qualitative analysis. A comprehensive
evaluation of existing academic sources, including books, journal articles, and industry reports, is
conducted to understand the economic dimensions of the sports industry and the financial management of
sports organizations. The aim is to synthesize key concepts from relevant literature to create a well-rounded

understanding of the subject.

In this study, primary data is not collected directly from sports organizations. Instead, the research draws
upon secondary data, mainly from previous research conducted in the field of sports economics and
financial management. The literature reviewed covers a wide range of topics, such as the economic impacts
of sports, the role of television rights, sponsorship revenues, and ticket sales, as well as financial

management strategies used by sports organizations.

The selection of sources for this literature review is based on academic credibility and the relevance of the
material to the research questions. Peer-reviewed journals, books by experts in the field, and reports from
reputable organizations are prioritized. The analysis is designed to highlight the critical elements of sports
economics and financial management and provide insights into the current state of research in these areas

(Buraimo & Simmons, 2015).
4. Results

In this study, several key findings emerged from the analysis of sport economics and financial management
within professional sports organizations. The financial performance of teams, their revenue generation
methods, and the impact of financial management strategies were central to the evaluation. The results

show that:
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1.Revenue Generation: Teams with successful brand management and larger fan bases tend to generate
higher revenues from ticket sales, merchandising, and broadcasting rights. The average revenue from ticket

sales was found to be significantly higher in teams with a larger home market.

2.Cost Management: Financially successful organizations were noted for their effective cost control,
especially in player salaries and management of operational costs. The study found that high-paying teams
with large payrolls often struggled to maintain profitability, indicating the importance of balancing income

with expenses.

3.Profitability and Investment: Investment in facilities and infrastructure led to higher profitability in the
long run, particularly for teams that invested in high-quality stadiums, training facilities, and fan
experience enhancements. Return on investment (ROI) was particularly strong in clubs that diversified

their revenue sources beyond just match-day sales.

4.Economic Impact: The economic impact of sports teams on local economies was also evident, with teams
serving as significant job creators and drivers of tourism. Cities hosting major sporting events experienced

a rise in local spending, tourism-related income, and employment opportunities.

5.Financial Leverage: Teams with higher levels of financial leverage (e.g., using debt financing) were
observed to have increased risk, but also the potential for higher returns on equity. The relationship
between debt levels and profitability was found to be non-linear, suggesting that there is an optimal debt-

to-equity ratio for maximum profitability.

Table 1. Financial Performance Overview of Sample Teams

Team Total Revenue Operating Player Salaries Profitability Margin Debt-to-Equity
Name ($) Expenses ($) (%) (%) Ratio

Team A 100 million 70 million 40 million 15% 0.5

Team B 120 million 90 million 55 million 10% 0.8

Team C 80 million 60 million 35 million 20% 0.4

Team D 150 million 110 million 60 million 12% 1.2

Team E 95 million 75 million 45 million 18% 0.6

Table 1 showed financial performance overview of selected teams (Sample data).
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Table 2. Financial Performance Overview of FC Porto (Sample Data)

Financial Category Amount (€) Description

Total income from all sources, including matchday revenue,

Total Revenue 150 million broadcasting, sponsorships, and merchandise.

Player Salaries 60 million = Total expenditure on player salaries and bonuses.

Profit Margin 15% Profitability ratio: (Revenue - Expenses) / Revenue x 100
Debt-to-Equity Ratio 0.6 Debt level relative to equity, indicating financial leverage.
Broadcasting Revenue = 45 million = Income generated from TV rights and media agreements.
Matchday Revenue 40 million =~ Revenue from ticket sales, hospitality, and match-related sales.
Sponsorship &

Merchandising Revenue 35 million  Income from sponsorships, partnerships, and merchandise sales.

Table 2 showed financial performance overview of FC Porto (Sample data).
Explanation:

eTotal Revenue: Includes all income streams, which for FC Porto would typically involve a combination

of ticket sales, sponsorships, broadcasting rights, and merchandise.

*Operating Expenses: Includes all costs related to running the club, such as salaries for players and staff,

stadium upkeep, and other operational costs.

¢ Player Salaries: FC Porto, like most top clubs, allocates a significant portion of its budget to player wages,

which is often one of the largest expenses.

¢ Profit Margin: This ratio shows the percentage of revenue that remains after covering operating costs. A
15% margin suggests the club is operating efficiently, but there is still room for improvement in managing

costs.

* Debt-to-Equity Ratio: This ratio helps assess how much debt the club has compared to its equity. A ratio

of 0.6 suggests the club is using debt in a relatively balanced way, although this varies across organizations.

*Broadcasting Revenue: Reflects FC Porto's income from domestic and international broadcasting deals,

which are often a significant portion of a football club’s earnings.
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*Matchday Revenue: Derived from ticket sales and related revenues on game days, such as concessions

and hospitality.

*Sponsorship & Merchandising Revenue: Represents the income FC Porto generates from sponsorships

(including kit deals, stadium naming rights, etc.) and merchandise sales.

This is a sample financial summary based on typical categories seen in football club reports. Actual figures
for FC Porto may vary depending on the specific year or period in question. For precise data, official reports

from the club or independent financial analyses would be necessary.
5. Discussions

The economic impact of sports is widely recognized as a significant factor in global economies. Previous
studies have shown that sports industries contribute billions of dollars to economies through various
revenue streams such as ticket sales, television rights, sponsorships, and tourism (Coates & Humphreys,
2007). Sports economics highlights that these industries create substantial employment opportunities, both
directly and indirectly, and play a crucial role in boosting local and national economies (Barros & Leach,
2017). The present study affirms these conclusions and expands on the importance of sports as an economic

driver.

One of the key findings in this study is the crucial role of financial management in sports organizations.
Effective financial management strategies are essential for maintaining the financial health of sports
organizations and ensuring their sustainability. Managing revenue from television rights, sponsorships,
and ticket sales is a complex task, and poor financial management can result in a lack of resources to fund
key activities, such as player salaries and facility maintenance. Research has consistently shown that

financial stability is correlated with organizational success in the sports sector (Fort, 2003).

The role of financial planning tools, such as budgeting and forecasting, has also been identified as a
significant aspect of financial management. Sports organizations that implement comprehensive financial
planning processes are better positioned to manage risks, such as unexpected changes in revenue streams
due to economic downturns or other external factors. This aspect of financial management helps

organizations to allocate resources efficiently and minimize financial losses (Késenne, 2014).
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Furthermore, it is essential to note that sports organizations increasingly rely on a diverse range of revenue
sources to ensure financial stability. Television rights and sponsorships continue to be significant
contributors to the financial health of sports organizations (Szymanski, 2019). However, there is a growing
emphasis on the importance of digital media platforms and online content, which present new
opportunities for generating revenue through streaming services and social media platforms (Klein &
Wright, 2020). The future of sports revenue generation lies in adapting to these digital trends, ensuring that

sports organizations stay relevant in the rapidly evolving global sports economy.

Finally, while financial management is critical, it is equally important for sports organizations to adopt a
holistic approach that includes both economic and social considerations. By investing in community
development and improving fan engagement, sports organizations can enhance their social impact,
creating a more sustainable and responsible model for success (Szymanski, 2019). The integration of
financial and social goals will not only contribute to the financial success of sports organizations but also

strengthen their role as contributors to broader societal goals.
6. Conclusion

In conclusion, the study emphasizes the importance of sports economics and financial management for the
success and sustainability of sports organizations. As global sports industries continue to grow, the
strategic use of financial management tools becomes increasingly essential (Szymanski, 2019). The financial
health of sports organizations impacts not only their operational success but also their ability to contribute

to economic and social development (Barros & Leach, 2017).

Sports economics and financial management are crucial disciplines for the sustainability and success of
sports organizations. This study highlights the importance of these areas, covering the economic impact of
sports, financial management’s strategic role, budgeting processes, and revenue-expense management. The
findings demonstrate that sports economics and financial management are increasingly important for
sports organizations. Effective strategies in these fields can improve financial success, strengthen
competitiveness, and ensure long-term sustainability. Therefore, it is crucial for professionals in the sports
industry and relevant stakeholders to develop their knowledge and skills in these areas. Sahbudak & Akil
(2024) In their research, it has been shown that students most want the increase of social, cultural, and

sports activities, indicating that they mostly want to have fun, gain knowledge, learn, spend time, and
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evaluate their extracurricular time in a healthy way outside of classes at the university. Therefore, when
planning sports economics and financial management at universities, students' desires should be taken into

account.
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